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1. Email Marketing with TradeTracker 
 

Due to the recent more stringent checks on Email communication by the Local and EU authorities concerning spam 

regulations, many parties, including Affiliate Networks, have decided to reassess their activities within this field. To 

guard the quality for all involved parties, TradeTracker and reputable legal experts have developed the following 

guidelines concerning Email Marketing. 

 

 

1.1 Email Approval tool 
 

A publisher can only conduct into sending emails if granted access to the Email Approval tool. To gain access to the 

Email Approval tool, TradeTracker will check the opt-in and a template of publisher mailing according to the 

Guidelines Email Marketing. 

 

1.2 Guidelines Email Marketing 
 

1.2.1 Opt-in 
 

Firstly, the publisher must prove that, permission to send the mailing to a user, is granted by the user. This 

permission must abide by the Personal Data Protection Act and Telecommunications Act. The permission to send 

Emails to recipients must meet the following criteria: 

 

 

• The permission must be free, which means that the consumer had to make a defined choice to give 

permission; 

• The permission must be specific, which means that it needs to be clear who will send the  

Email, which frequency is used and what the subject matter of the messages will be; 

• The permission must be based on information, which means that the consumer needs to be able to 

understand what the permission is for. 

 

There are multiple opt-in methods available to gather such relevant consumer data: 

 

• Single opt-in: An opt-in method where the sign-up process is limited to only enter contact details. Due to the 

difficulties in providing proof of voluntarily opting-in via this way of collecting information, TradeTracker will 

not allow mailings sent to addresses gathered via this method; 

• Double opt-in: An opt-in method where the recipient makes the subscription complete by confirming the 

subscription via Email. TradeTracker will allow mailings sent to addresses gathered via this method; 

• Confirmed opt-in: An opt-in method where a confirmation of the subscription is send via Email with the 

possibility to unsubscribe immediately. TradeTracker will allow mailings sent to addresses gathered via this 

method. 
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1.2.2  Content and sending Email 
 

The lay-out of the Email that subscribers will receive must meet the following standards: 

 

• Emails may only be sent out on behalf of the database owner's name, not on behalf of third parties; 

• Emails can’t contain promotion from parties of which the permission is not in order; 

• Only a clear sender, company name and related contact information is allowed; 

• Emails always need to include a response possibility, a "noreply@" or similar Email address is therefore not 

allowed; 

• A recipient must always be able to unsubscribe for the Email(s) without any costs; 

• An unsubscribe-request needs to be processed as soon as possible; 

• The layout of the Emails needs to match the style of the sender. It has to be clear that the  

Emails originates from this specific sender and that the whole promotion is the message; 

• The Email needs to explain where and how the recipient approved the Email. The screenshot sent together 

with the preview needs to match the mentioned approval page; 

• Every Email sent by publishers that includes a TradeTracker advertiser, needs to contain a link to report 

spam. This link will redirect to abuse.uk@tradetracker.com or alternatively will be sent to that address. 

TradeTracker will send a copy of the Email received on this address to the concerning publisher. Depending 

on the content of the Email TradeTracker will undertake the necessary steps. 

 

1.3 Receive Permission 
 

Before the publisher will be given access to the Email Approval tool the opt-in and a preview of a mailing must be 

validated to the set criteria by TradeTracker. The request for permission needs to be sent to 

email.marketing.uk@tradetracker.com. This request needs to contain the following information: 
• Copy of the email including all images and lay-out; 

• Clear mentioning of the sender and subject; 

• A screenshot of and a link to the opt-in page that is used to create the database. 

This screenshot needs to show the name of the sender. Generic phrases like ‘selected partners’ will not be 

approved. Names of group companies or other companies owned by the sender will also not be accepted. 

When the opt-in and preview are compliant to the guidelines, the publisher will be granted access to the Email 

Approval tool.  

 

 

1.4 Email Approval tool not usable? 
 

If for whatever reason the publisher cannot submit a preview to the Email Approval tool, he is obligated to get 

permission by sending the preview to: preview.uk@tradetracker.com. The preview will be checked by an employee of 

TradeTracker and sent to the advertiser for approval.  

If you have any questions regarding these rules and regulations please contact TradeTracker via 

affiliate.support.uk@tradetracker.com!  

 

 

Disclaimer  

TradeTracker trusts their affiliates to follow up on these rules. Being aware of and complying with the relevant laws 

regarding Email marketing is entirely under the responsibility of the publisher and / or advertiser making use of it. Under no 

circumstances may TradeTracker or any employee, representative, director or shareholder of TradeTracker be liable for any 

direct or indirect loss or damage that may be directly or indirectly arising from or associated with deploying Email 

marketing. 

 

 

mailto:email.marketing.uk@tradetracker.com
mailto:preview.uk@tradetracker.com
mailto:affiliate.support.uk@tradetracker.com
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2.  Roadmap for publishers 
 

Once given access to the Email Approval tool publishers can send previews directly to advertisers via the dashboard. 

Please conduct the following steps: 

 

 

2.1 Receive Permission 
 

Navigate to Creatives > Email Approval > Add preview to submit a preview.  

 

 
 

2.2 Fill in all the necessary fields 
 

 

a. Select the publisher site; 

b. Select the campaign you would like to promote; 

c. Fill in the Email address the mailing would be sent from; 

d. Fill in the Email subject – the same as for the actual Email; 

e. Fill in the tracking link; 

f. Select yes/no for incentivized traffic; 

g. Fill in the number of recipients (do not use punctuation marks); 

h. Select the date of sending; 

i. Upload a preview of the screenshot; 

j. Fill in the HTML code of the Email; 

k. Confirm the rules and regulations. 

l. By saving the preview it will be sent to the advertiser 
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2.3    Status preview 
 

In the overview the status of the preview will be: Pending. 
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2.4 Advertiser approval 
 

2.4.1 The advertiser checks if the preview is confirming the local Email Marketing rules and regulations 

and has three possibilities: 

a. Accept: The preview has been checked by the advertiser and is approved; 

b. Reject: The preview has been checked by the advertiser and is not approved for any reason; 

c. Reject and ask for changes: The preview has been checked by the advertiser and is not yet 

approved, but additional feedback for the publisher is given. The publisher can process the 

requested adjustments and ask for another review by following the steps from 2.1. 
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3.    Roadmap for Advertisers 
 

Advertiser have standard access to the Email Approval tool. Once a publisher uploads a preview it will be available 

for assessment. To navigate to the tool please conduct the following steps: 

 

3.1. Finding a preview 
 

Navigate to Affiliate Management > Promotion Materials > Email approval. Previews which need to be assessed can be 

recognized by their status. The status ‘pending’ means that they need to be approved. 

 

 
 

3.2 Checking a preview 
 

To review the mailing the advertiser needs to check the data of the preview: 

a. Affiliate;  

b. Campaign;  

c. Subject of the mailing;  

d. Mailing Date; 

e. Email address sender;  

f. Recipients;  

g. Is the mailing incentivized;  

h. Expected clicks (if filled in). 
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3.3 Show preview 
 

Check the preview image by using the ‘show preview’ button; 

 

3.4 Send preview Email 
 

Send a preview via Email by clicking the “send preview Email” button. The received preview needs to be checked well 

to see if everything is according to local rules and regulations as stated in paragraph 1.2.2 Content and sending 

Email. 
 

3.5   Approval mailing 
 

If the Email is agreed upon and in line with the local rules and regulations regarding Email marketing the advertiser 

now has three possibilities: 

a. Accept: The preview has been checked and approved. Thereby it is important that the Email is 

checked according to the local Email marketing rules and regulations; 

b. Reject: The preview has been checked and is not approved for any reason; 

c. Reject and ask for changes: The preview has been checked and can be rejected via the ‘reject and 

ask for changes’- button. In this case feedback can be given.  

i. Please give as much details as possible to help the publisher make the necessary 

adjustments. 

1. The publisher does change the preview and asks for a re-assessment. The mailing 

will be added as ‘pending’ in the mailing overview again. 

2. The publisher does not change the preview. The mailing cannot be send.  

Note: If a mailing is not assessed before the date for which is it planned to be sent, it will be auto-rejected. 

 

 


